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DIGITAL MARKETING
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21% 
of the worlds population

will be +60 years in 

2050

The status of internet use of elderly



Digital media channels

 We Need to Win 

 Be Digital Leaders 





Ten to Watch : Digital Marketing Trend in 2018

Social

Influencers
Consumer-Driven 

Online Video

Vertical 

Video

Corporate Social

Responsibility

Interactive

Content

Story Telling Artificial

Intelligence

/ Big data

Location 

Targeting

Live-Streaming

Video

Blogs



KaKao Talk & Yellow / Invite Participation

Interactive

Content

Likes 378

Comment 384 

Shares 211



Consumer-Driven 

Online Video

Interactive

Content
Live-Streaming

Video

E-learning / Web training



Kick-Off Meeting 2018

Consumer-Driven 

Online Video

Interactive

Content

Blogs Story telling



Kick-Off Meeting 2018

Consumer-Driven 

Online Video

Interactive

Content

Blogs Story telling



Kick-Off Meeting 2018

Consumer-Driven 

Online Video

Interactive

Content

Blogs Story telling

https://www.youtube.com/watch?v=ANMjLqKzB1s

https://www.youtube.com/watch?v=ANMjLqKzB1s


Siya Launching Event

Consumer-Driven 

Online Video

Interactive

Content

Blogs Story telling



Siya Launching Event

Consumer-Driven 

Online Video

Interactive

Content

Blogs Story telling



www.oticon-event.com

Corporate Social

Responsibility

Oticon Event Website 

Interactive

Content

Story telling

http://www.oticon-event.com/


OPTIMISING 



Defining the Purpose of Your Channels?

Will you follow many channels 

and various trends?



Today’s Marketing Touchpoints 



Defining the Purpose of Your Channels? 

Awareness or lead gen?



E-Mail Marketing





The email is growing

The number of sent and received e-mails per day is expected to increase 

to over 333 billion daily mails in 2022. 

Source: The Radicati Group Inc., A Technology Market Research Firm; Email Statistics Report 2017-2022 



Why is E-mail a Success?



Email Best Practices



CRM Emails



CRM Emails

Events for increased openness

Open rate

67%

For informational emails,

the open rate is 55%.



CRM Emails

Insert a link to increase clicks

Click rate

22.38%

If the link is not used,

the click rate is 4.78%.



CRM Emails

Success story in numbers

148.6%
Best total open

Post-seminar surveys

1.3%
Bounced 

72%
Best total clicks

Seminar Information



The Website and SNS
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Searches related to hearing is increasing 
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Relevant website KPI’s could be B2C KPIs
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Relevant website KPI’s could be B2C KPIs



It’s going great on Facebook! 

+239K fans 

Second largest traffic source to the website 

19 countries on-boarded the Global Set-up



It’s going great on Facebook(KR)! 



It’s going great on Facebook! 

Manage all social 

channels with a 

collaborative platform

Monitor social media 

channels and the web to 

collect insights

Schedule and publish 

content with an easy-to-

use Editorial Calendar

Measure impact and create 

reports with advanced analytics

Features in Falcon.io



It’s going great on Facebook! 



Top performing content – KPI Click Through Ratio 1.2% 

Website traffic

CTR 1.39% CTR 1.97% CTR 1.21%



Top performing content – KPI Cost Per View DKK 0.7 

Video posts

CPV 

DKK 0.07 / AVT 2 sec
(Video is only 2 seconds long)

CPV 

DKK 0.11 / AVT 4 sec

CPV

DKK 0.12 / AVT 5 sec



Top performing content – KPI Cost Per Engagement DKK 2 

Engaging posts

422 

reactions, comments, 

and shares

293 

reactions, 

comments, and 

shares

265 

reactions, comments, 

and shares

CPE DKK 0.43 CPE DKK 0.43 CPE DKK 0.78
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YouTube

(Search Engine optimization)



YouTube



How to Succeed on YouTube



Very good Sample / PPL(Product Placement)



Very good Sample / PPL(Product Placement)

CTR 2.09%

CPV 

DKK 0.06 / AVT 15 sec
(Video is only 2 seconds long)

CPE DKK 0.33
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Very good Sample / PPL(Product Placement)



Execution
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 Consider digital marketing that you've done so far.

• What would you like to do more of?

• What would you like to do less of?

 Thinking Big / What do you want to start something new in 2019?


