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DIGITAL MARKETING






;{l)\% GLOBAL ANNUAL DIGITAL GROWTH

. YEAR-ON-YEAR CHANGE IN KEY STATISTICAL INDICATORS
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The status of internet‘u'se of elderly
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Digital media channels
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TREND



Ten to Watch : Digital Marketing Trend in 2018

000

Social Consumer-Driven Vertical Corporate Social
Influencers Online Video Video Responsibility

Story Telling Artificial Location Live-Streaming Blogs
Intelligence Targeting Video
/ Big data
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Content
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E-learning / Web training
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Kick-Off Meeting 2018

https://www.youtube.com/watch?v=AN

Blogs cConsumer-Driven Interactive  Story telling
Online Video Content
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https://www.youtube.com/watch?v=ANMjLqKzB1s
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Siya Launching Event
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ticon Event Website

WWW.oticon-event.com
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Defining the Purpose of Your Channels?
-
-

Linked [T} @ 9

Will you follow many channels o P
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Today’s Marketing Touchpoints
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O Digital People

touchpoints —) That interact
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Defining the Purpose of Your Channels?

Awareness or lead gen?
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Email is
not dead!

e



The email is growing

The number of sent and received e-mails per day is expected to increase
to over 333 billion daily mails in 2022.

350 3332
386

300 2811

Emails sent and received in billion
2

2017 2018 2019 2021 2022

Source: The Radicati Group Inc., A Technology Market Research Firm; Email Statistics Report 2017-2022
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Why is E-mail a Success?

» When it comes to acquiring new customers email is
nearly 40 times better than Facebook and Twitter*

» 89% marketers said that email was their primary
channel for lead generation**

» Segmented email campaigns get 14.31% more
opens and 100.95% more clicks than non-

segmented campaigns*** v

*McKinsey & Company, ™ Mailigen, ***Mailchimp
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Email Best Practices

Internal KPI:
» 1-2 email sent per month

» Continuously update your email lists to
secure close to 100% delivered emails

External KPlIs:

» Open rate and click rate

» Best day and time to send out emails
» Write exciting subject lines

» Clear call-to-action
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CRM Emails
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Dashboard
Summary
ACCOUNT INFORMATION POSTS  ACTIVITIES NOTES Primary Contact
Al - | Add Phone Call ~ Add Task  «ae I3 Ava Parsons
mer Status B Active |
) 100003 .
Per & Clinic Hearing Aids 5, Harriet Wheeler, introduction and training n... B2 Email ava.elisabeth.parsons@gmail.com
h & Clinic Hearing aids 3 Introductie en training . Business -
' - Modified by Sean Sales Rep Today
- 8 Wholesale Customer Introductietraining Galypso Related Customer Contacts
0774390 2264 Due Date 3171072016 12:00 c
Role (To) & Connected To
notarealemail@wdh.com Modified by Marc Marketing Teday
079 7887 5656 Assistant/Secretary FE9 Alfie Cooper
Support Janssen Clinic 3
- Ava telefonisch endersteunen met aanpassing svp Dispenser (Fitter) B Eva Shah
{ooms 3 Modified by Sean Sales Rep Yesterday Ouned by £ Ava Parsons
B Clinic Hearing aids 1 - L " )
- SERVICE Clinic Hearing aids 3 Ava bellen voor hulp bij aanpassing... Purchaser PE Mia Stanley
Londiions B Clinic Hearing aids 3 (100003} Klant Janssen heeft probleem met tosstel, Ava komt er niet it
<nt Sales Rep. Target B FY2016- 100001 Completed by Sean Sales Rep Vesterday Trainee [ Nicholas Butcher
Current Sales Vear Plan 8 Fr2016 - Clinic Hearing aids 3 Clinic Hearing aids 3, Andrew Hancock, Voorbereiding open dag 1
Contract Number 8- Agenda:
Completed by Andy Audiological Hotline 03/10/2016 10:38
sits . Linked Customer Accour
Clinic Hearing aids 3, Andy overleg open dag 10-10-2016 10 jarig b...
Last Visit Completed & 10102016 Agenda:
Modified by Andy Audiological Hotline 03/10/2016 09:41
Last Customer Hosted Event Attends @ v 9
Account Number Brand Inthe Lead 4
Next Visit 8 311072018 I
To load Account records, click here.
Related Open Cases =)
Actual Visits 5 v =
Torget Visis 3 Case Title Case Number Priority
Customer has again not paid their invoice - could you... CAS-00083-R2P483 Nermal
8 ABc123 Please arrange training with customer. Best Sean CAS-00077-L5K4M3 Nermal
Target ABC Revenue ” Unknown Please arrange training with customer. Best Sean CAS-00081-DEGEHS Normal
Actual ABC Revenue Unknown SERVICE Clinic Hearing aids 3 Ava bellen voor hulp bij... CAS-00118-T5V6VO Normal
No of She -
o of Shops < > Reporting
Global Channel Type B Independent
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CRM Emails

Events for increased openness

Open rate
67%

For informational emails,
the open rate is 55%.
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CRM Emails

Insert a link to iIncrease clicks

Click rate
22.38%

If the link is not used,
the click rate is 4.78%.
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CRM Emails

Success story in numbers

-

LY y

148.6% 12%
Best total open Best total clicks
Post-seminar surveys Seminar Information
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The Website and SNS 4
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Searches related to hearing is increasing
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Relevant website KPI's could be B2C KPIs

KPI: Total Visits

» Purpose: What is our overall traffic volume?
» Metric: Average weekly/monthly visits

KPI: % Engaged Search Engine Visits

» Purpose: How effectively are we attracting search
engine users?
» Metric: % Google referral visits of 2 or more pages
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Relevant website KPI’s could be B2C KPIs
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It’s going great on Facebook!

+239K fans

Second largest traffic source to the website

19 countries on-boarded the Global Set-up

199K

o "@ Oticon Phonak Widex Starkey
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It’s going great on Facebook(KR)!

8,182

Total Page Likes

8,5K

. +22.5%

1,507 Likes

6,675

7K Total Page Likes

Jan17 Feb17 Mar'17 Apr'17 May'17 Jun17 Jul"l7 Aug'17 Sep'17 Oct'17 Nov'17 Dec'17

" . . : :
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It’s going great on Facebook!

Features in Falcon.io

}3“; Manage all social O}Hf
channels with a

collaborative platform

Schedule and publish
content with an easy-to-

use Editorial Calendar

otlcon oticon bernafon®

Monitor social media
channels and the web to
collect insights

Measure impact and create
reports with advanced analytics

«ll Phonic €ar T @w Med Ry @ 8 MAICO

MMMMM



It’s going great on Facebook!
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Top performing content — KPI Click Through Ratio 1.2%

» Website traffic

' Oticon People First (KR)
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What is hearing loss? Symptoms, causes and help | Oticon
1 in 6 adults experience hearing loss. Get an overview of the causes, type.

CTR 1.97% CTR 1.21%
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Top performing content — KPI Cost Per View DKK 0.7

» Video posts

' Oticon People First (KR)
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See Translation

Up to 80% of
people with
aring loss also

have tinnitus

CPV
DKK 0.07 / AVT 2 sec

(Video is only 2 seconds long)
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Top performing content — KPI Cost Per Engagement DKK 2

» Engaging posts

§ . Oticon People First (KR)
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YouTube

» YouTube is the largest video search engine

» YouTube has over one billion users — and every day people watch hundreds
of millions of hours on YouTube and generate billions of views

» Video is becoming the preferred media for information seeking, inspiration,
instructions for use etc.

» Better SEO ranking (Search Engine optimization)

HJYO
KNOW?
SOCIAL NETWORKIN Yo u u I] Video will represent 80% of

all Internet traffic by 2021
i | »

2 Youlube
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YouTube
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How to Succeed on YouTube

» Improve meta data = title and description » Promotion:
» Paid advertisement

» Keywords » Newsletter
» Playlists » Link from FB/LinkedIn
» On-going activity » Local channels make it easier for the users to

understand and engage with our product offering
and create brand awareness.

KPIs for both channels

» Overall play through rate — above 50%

» Avg. engagement minutes of each video
» Total # of video plays

» CTR to website
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Very good Sample / PPL(Product Placement)
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Very good Sample / PPL(Product Placement)

CTR 2.09%

CPV
DKK 0.06 / AVT 15 sec

(Video is only 2 seconds long)

CPE DKK 0.33
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Very good Sample / PPL(Product Placement)
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CONTINUED SUCCESS
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Content, content, content..

» Concepts, products, news, cognitive
decline, tips and tricks, BrainHearing,
success stories, media...

» Communication plan

» Local content, adaptation, translation
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Always On Monthly Packages

B2B, B2C & B2B2C: Web, Facebook, YouTube and e-mail

1-4 YouTube uploads

1-2 web updates 8-10 Facebook posts

oticon

E Oticon Protessionals

Oticon Opn™ effectively attenuates Lnwantad noise in batween words, By
scanning the environment more than 100 times per second, pecple with

hearing loss can Instantly capture the best of moments, without limitations.
Road about its many cther advantages in our white paper,

Taking care of

. your hearing...
ng care i care bl fac

Oticon Opn: Precise analysis of all sounds
Click here to download the white paper,

Like
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1-3 E-mails

oticon

Ofticon Opn is now available in three
performance levels

oticon

PEOPLE FIRST
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Your Digital Dream
Group discussion

» Consider digital marketing that you've done so far.
« What would you like to do more of?
« What would you like to do less of?

» Thinking Big / What do you want to start something new in 2019?
>
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