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The Ida Institute brings people 
together to improve hearing care 

through person-centered 
principles. With our network and 

partners, we create innovative 
resources that educate, guide, and 
prepare hearing care professionals 
and their clients to make the most 
of their appointments and better 
manage hearing loss in daily life. 



What is a good 
audiologist?
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Person-centered care (PCC)



My favorite audiologist

• Seeing accreditations and diplomas

• A professional who is not a slave to what they were 
taught in audiologist school

• An expert assessor of my hearing ability, who realizes 
that I’m also an expert

• A hearing professional who can paint the Big Picture

• Someone who uses clear speech and other good 
communication tactics

• An expert technician who can explain what you’re doing 

• An innovator who understands the power of peer 
support

• A clinician who may not specialize in tinnitus, but who 
wouldn’t dare suggest to a client that there is “nothing 
to be done and you just have to live with it”

“Because you listen to your clients and work with them 
in partnership, they and the people they recommend 
you to will be yours for as long as you want.”

Gael Hannan
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Understanding the patient perspective
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Consumer hopes for future 
hearing care

• Trust, partnership, and shared decision-
making between the care provider and 
receiver

• Personalized, flexible care

• Focus on the emotional and psychological 
aspects of hearing loss

• Ability to choose between different care 
models

• Convenience and accessibility

• New technology and AI with “a human face”

• Preventive care with a focus on overall health 
and well-being

• The home as the center of care with support 
from the family

• Transparent and fair pricing models



What is partnership?

• Partnership is when a client and their 
healthcare professional meet as equals 
and work together towards

– identifying needs

– making decisions

– treating or managing the condition

• A successful partnership is built on trust, 
respect, and acknowledgment that both 
parties are experts
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Why are partnerships 
important?

• Patients and their families offer important 
perspectives

• Engagement leads to better outcomes

• People with hearing loss still value the 
“human touch” in consultations
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A guide for you and your client

Interactive tool with practical advice for 
both people with hearing loss and 
professionals on how to form productive 
partnerships:

• Animated conversations

• Videos of real-life appointments

• Downloadable tips
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Partnering for Great Hearing Care 
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Based on four key building blocks
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Build trust
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Connect as people
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Be an active partner
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Invite family and friends
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▪ Offer online appointments 
when helpful



Ida tools to engage clients in their own care
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Thank you!
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Questions and feedback

enni@idainstitute.dk

www.idainstitute.com
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